
Fresh Focus 

STRESS, WHAT STRESS?! 
 

Every year at the start of the Lemon export season I grab a Meyer Lemon and turn into my person-

ŀƭ ΨǎǘǊŜǎǎ ōŀƭƭΩΦ .ȅ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ ǎŜŀǎƻƴ ƛǘΩǎ ŀ ǿƛǘƘŜǊŜŘΣ ƘŀǊŘ ōǊƻǿƴ ǇƛŜŎŜ ƻŦ ŦǊǳƛǘ ƭŜŀǘƘŜǊ ǘƘŀǘ ƭƻƻƪǎ 

nothing like a Lemon! This year will be no exception, as it shaping up to be our biggest season ever 

in terms of Lemon exports. The early part of the season is always the hardest as we get fruit on the 

water and wait for it to arrive. Once we get arrivals happening on a regular basis then it tends to 

settle down a bit, provided of course there are no major quality issues! Both the Meyers and Yen 

Bens coming into the packhouse right now look to be in very good nick and we are packing orders 

and putting fruit away for repacking as required. Some valuable lessons were learnt last season 

and I think we have addressed them in a positive fashion this year. The main thing to remember is 

that we have to look at the Lemon deal as being a season long exercise that sets out to maximise 

grower return across the whole season not just the shoulder periods.  

And before someone else asks, NO no-one is leaving! Many of you would have seen our advertise-

ment for an ADDITIONAL Product Manager in the paper on Saturday. In our Strategic Planning 

meeting earlier in the year we identified the need and an opportunity to add to our team and 

strengthen our position in the market place. Increasing volumes of Lemons and Navel Oranges as 

well as our First Gold Kiwifruit program means that another person is required to share the work-

ƭƻŀŘΦ hǳǊ ƻǘƘŜǊ ŀƛƳ ƛǎ ǘƻ ŦǊŜŜ ǳǇ ǎƻƳŜ ƻŦ Ƴȅ ǘƛƳŜ ǎƻ ǘƘŀǘ L Ŏŀƴ ŎƻƴŎŜƴǘǊŀǘŜ ƻƴ ǿƻǊƪƛƴƎ Ψƻƴ ǘƘŜ 

ōǳǎƛƴŜǎǎΩ ƴƻǘ ƴŜŎŜǎǎŀǊƛƭȅ Ψƛƴ ǘƘŜ ōǳǎƛƴŜǎǎΩΦ ¢ƘŜ ŦǊǳƛǘ ŀƴŘ ǇǊƻŘǳŎŜ ƳŀǊƪŜǘ ƛǎ ŀ ŘȅƴŀƳƛŎ ŜǾŜǊ ŎƘŀƴƎπ

ing environment and it important that we keep adapting our business to ensure we are maximising 

ƻǳǊ ǇǊƻŘǳŎǘ ƻŦŦŜǊƛƴƎ ŀƴŘ ŀŘƘŜǊƛƴƎ ǘƻ ΨōŜǎǘ ǇǊŀŎǘƛŎŜΩ ǇǊƛƴŎƛǇƭŜǎ ǘƘŀǘ ǿƛƭƭ ǇǊƻǾƛŘŜ ǘƘŜ ƎǊƻǿŜǊ ǿƛǘƘ 

the best possible level of return. We are in no hurry to appoint someone and want to make sure 

we get the right person for the job.  

LǘΩǎ ƎƻƻŘ ǘƻ ǎŜŜ ǘƘŀǘ ǘƘŜ aŀƴŘŀǊƛƴ ƳŀǊƪŜǘ ƛǎ ǎǘŀǊǘƛƴƎ ǘƻ ǘǳǊƴ ŀǊƻǳƴŘ ŀƴŘ ǘƘŀǘ ǊŜǘǳǊƴǎ ŀǊŜ ƻƴ ǘƘŜ ǳǇΦ 

One important thing to bear in mind though is that it will be paramount that we start to supply the 

market with the volume that it needs on a consistent basis. One supermarket buyer was very quick 

to point that out to me yesterday. The fact is that with a truckload of cheap Aussie Navels itching 

to come across the ditch as well as NZ Navels starting to come on stream there are plenty of citrus 

options for the chain stores.  
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We will continue to push the price but we need to be able to guarantee volume. Who knows maybe we might get a 

ǿƛƴǘŜǊ ŀŦǘŜǊ ŀƭƭ ƛƴ ǘƘŜ ƴŜȄǘ ŦŜǿ ǿŜŜƪǎ ǎƻ ŦǊƻƳ ǘƘŀǘ Ǉƻƛƴǘ ƻŦ ǾƛŜǿ ǘƘŜ ΨōƛǊŘ ƛƴ ǘƘŜ ƘŀƴŘΩ ǇǊƛƴŎƛǇƭŜ ǇǊŜǾŀƛƭǎΦ 

wƛƎƘǘ ƴƻǿ ǘƘŜ bŀǾŜƭ ǎŜŀǎƻƴ Ƙŀǎ ŀ ΨǇŜǊŦŜŎǘ ǎǘƻǊƳΩ ƭƻƻƪ ŀōƻǳǘ ƛǘΦ ¢ƘŜǊŜ ŀǊŜ ǎǘƛƭƭ /ŀƭƛ bŀǾŜƭǎ ŀǊƻǳƴŘ ŀƴŘ ǘƘŜǎŜ ŀǊŜ ōŜπ

ing heavily discounted in order for suppliers to get out of them quickly. The well documented large crop of small 

fruit from Australia is a reality and with grower returns in Oz already down to $0.30-$0.40kg you can bet they will 

ōŜ ƭƻƻƪƛƴƎ ŦƻǊ ŀƭƭ ǘƘŜ ƻŦŦǎƘƻǊŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ǘƘŜȅ Ŏŀƴ ƎŜǘ ǘƘŜƛǊ ƘŀƴŘǎ ƻƴΦ !ŘŘ ƛƴǘƻ ǘƘŜ ƳƛȄ ǘƘŜ ŜŀǊƭȅΩƛǎƘ b½ ŎǊƻǇ ŀƴŘ 

you get a sense of what might happen should supply outstrip demand. The NZ chain stores are starting to engage 

on NZ Navels but full promotional activity will not kick in for another couple of weeks. Rushing in to harvest now 

will only accelerate the price drops. We have a strong export program for Navels lined up this year and will be pack-

ƛƴƎ ŦǊǳƛǘ ŦƻǊ ǘƘƛǎ ŦǊƻƳ ŜŀǊƭȅ ƴŜȄǘ ƳƻƴǘƘΦ 5ƻƴΩǘ ǇŀƴƛŎΗΗ 

 

!ǎ ŦǊƻƳ ƴŜȄǘ ǿŜŜƪ {ŀƭƭȅ ǿƛƭƭ ŘǊƻǇ ǘƻ п Řŀȅǎ ǇŜǊ ǿŜŜƪ ŀƴŘ ƎŜƴŜǊŀƭƭȅ ǿƻƴΩǘ ōŜ ƛƴ ǘƘŜ ƻŦŦƛŎŜ ƻƴ ¢ƘǳǊǎŘŀȅǎΦ hƴ ǘƘŜ ƻǘƘπ

er days she will be here from 7.30am to 3.30pm so if you need to get hold of her then between those times and on 

those days is your best bet. 

 

SATSUMA MANDARINS. 

 

¢ƘŜ ǘƛŘŜ Ƙŀǎ ǘǳǊƴŜŘΧΦΦ 

Over the past fortnight we have seen a huge increase in demand for Gisborne Satsuma Mandarins. Our wholesale 

partners are now being asked specifically for Gisborne fruit. 

This is a combination of the fact that Northland fruit is rapidly diminishing in both quality and quantity, and there-

fore customers are opting for product that has better shelf life, better taste and is in good supply. 

 

We have seen a couple of lifts in returns and I would expect this to continue as the season progresses. Please bear 

in mind that we may struggle to get returns to where they were at the end of the 2010 season. There are a number 

of factors that will affect this including, cheap Australian Navels, and an increasing volume of NZ Navels entering 

the market which will provide consumers with yet another choice when they are gliding their trolleys through the 

produce department at their local supermarket. 

 

The quality of fruit we are currently packing is quite varied with pack outs ranging between 70% and 94% T1. One of 

the main factors for low pack outs is wind blemish. There are still a huge number of blocks that have in-sufficient 

shelter which results in an increased incident of wind blemish.  There are a number of ways that you can improve 

shelter within your blocks, and these have proven in many blocks to dramatically increase both pack outs and dol-

ƭŀǊǎ ƛƴ ƎǊƻǿŜǊΩǎ ǇƻŎƪŜǘǎΦ 

 

 

 

Product Reports  Phil Croy 
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Product Reports  Phil Croy 
Sooty mould would come in a very close second all though we have seen some major improvements in some blocks 

when compared to last season. 

We have been assessing both Kwano and Aoshima blocks over the past week and have noticed especially with the 

Kwano blocks that there is a very wide spread of maturity within most blocks. This is going to make harvesting more 

difficult and most growers will have to do 3-4 picks to complete their harvesting. 

I would advise growers not to keep pushing back their initial picks as what you may gain in increased returns you 

could very well lose in reduced pack outs. Fruit needs to be harvested at its optimum quality to ensure not only 

good pack outs but good shelf life for our customers and the consumer. 

 

We have a long way to go before the season is completed and with increasing options available for the consumer 

spend, we cannot afford to put quality compromised product into the market place. 

 

 

 

 

PERSIMMONS 

Most growers finished harvesting about a week earlier than normal and we packed the last line of fruit on the 14th 

June.  The good weather we received for the last two thirds of the season helped with the early completion of har-

vesting and greatly improved the percentage of fruit that met the export grade standard.  We packed a little under 

140,000 4kg trays of export grade fruit which is 12% better than our preseason forecast but still a disappointing 

22% less than the amount of fruit we packed for export last year.   

 

Customers who have received fruit from us so far this season are very happy with the quality and most have com-

plemented us on good taste and appearance.  In a very competitive international market place having good tasting 

fruit has helped us to gain orders at better prices than the cheap Australian and South African Persimmons that are 

available in Singapore, Malaysia, and Hong Kong.  We have not encountered too much competition from Australian 

Persimmons in recent years but because of plentiful Australian supply this year we have changed our sales pro-

gramme to include more Seafreight to help grower returns.    

 

 

Despite more focus on Seafreight export of Class1 fruit to overseas markets has gone well so far and we have now 

dispatched 58% of our crop, 20% by air and 80% by sea.  The largest quantities have been sent to Malaysia, Singa-

pore, Thailand, Australia, Hong Kong, and Canada.  Smaller volumes have been sent to Indonesia and the Pacific 

Islands. 

 

 

 

Product Reports  Brian Pepper  
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The supply of fresh Persimmons to the local market ran quite quickly this season and the demand for the fruit that 

we bagged and placed into cool store for delayed sale has built up very quickly.  By storing fruit for delayed sale bet-

ter grower returns are achieved. 

 

TAMARILLO 

²Ŝ ŎƻƴǘƛƴǳŜ ǘƻ ǊŜŎŜƛǾŜ ǊŜƎǳƭŀǊ ŎƻƴǎƛƎƴƳŜƴǘǎ ƻŦ ¢ŀƳŀǊƛƭƭƻΩǎ ŀƴŘ ǘƘŜ ǾƻƭǳƳŜ ƻŦ ǎǳǇπ

ply is only just starting to increase.  This fruit that we have sold so far has been very 

well received by our buyers in a market place that is very short of fruit.  We are 

optimistic that we will be able to keep prices up even as supply improves. 

LEMONS 

 

Meyer  Lemons:   

Most growers have now commenced their winter harvest programme but colour change has been slower than an-

ticipated. There were signs of early colour change in April and we hoped for an early start to keep export customers 

happy. We have seen an unusual entry to Winter with the warmest May on record. And the way this month is going 

we are likely to see similar reports for the month of June. Now good numbers are coming on stream we are seeing 

ŘƻƳŜǎǘƛŎ ǇǊƛŎŜǎ ǿŜŀƪŜƴΦ IƻǿŜǾŜǊΣ ǿŜ ŘƻƴΩǘ ŜȄǇŜŎǘ ƭŀǊƎŜ ǎŎŀƭŜ ŘǳƳǇƛƴƎ ǘƘƛǎ ǎŜŀǎƻƴ ŀǎ ŦǊǳƛǘ ƴǳƳōŜǊǎ ŀǊŜ ŘƻǿƴΦ ²Ŝ 

are limiting our numbers of Choice grade available for the local market to avoid oversupply.  We currently have a 

programme with one of the major supermarket chains and this is going well. We are limiting TAG2 sales to avoid 

price cutting at retail. This is the advantage of having a strong export programme. The numbers of Extra Large fruit 

available for Local market could cause some issues. We have been urging growers to harvest fruit regularly to stop 

puffy fruit developing. We are currently making regular export shipments to Japan and USA. We are expecting aver-

age returns as a result of our unusually strong dollar.    

 

 

 

 

 

Yen Ben Lemons:  

We have a good winter export programme arranged with buyers in Japan. The first shipment arrives this week and 

we are planning regular shipments for the next 3 months. Domestic prices have come back slightly as a result of 

increased numbers of Lemons available in the local market. We are still looking for Yen Ben Lemons for export and 

we expect export returns to remain stronger than local prices for the next 3 months.   

Product Reports  Brian Pepper  

Product Reports  Stuart Mansill  
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LIMES   

 

Lime numbers have been markedly reduced this season and as a result we have not seen the large early winter influx 

on the market as the colour begins to change to yellow. We are seeing strong demand for Green Limes and values are 

starting to lift as a result. The demand for yellow/white limes is not strong so growers who have taken the steps to 

produce green Limes will now start to reap the reward for their efforts. We expect crop numbers to lift again next year 

ŀǎ ǘƘŜǊŜ ŀǊŜ ŀ ƭƻǘ ƻŦ ǘǊŜŜǎ ƛƴ ŀƴ άƻŦŦ ȅŜŀǊ this season. 

 

 

 

NAVEL ORANGES   

 

The Navel Orange season has commenced 10 days earlier than last year. Brix levels are good and customer response to 

taste has been positive. We expect a challenging time for the early part of the season. There still are Californian Navel 

Oranges in the market and these are currently being sold at reduced prices to move them out. The Australian fruit 

numbers are well up last year. However this does mean that fruit size will be down and we can expect to see large 

numbers of smaller fruit coming our way. They see New Zealand as being in the top 5 of their export markets.  

We have good interest from export customers for our fruit and are planning to make regular export shipments to Ja-

pan throughout the season. Growers with clean large fruit would be wise to plan for exports, as returns are expected 

to be better.  

 

 

 

 

GRAPEFRUIT  

 

We have commenced supply to New Zealand markets. There still is limited demand for this New Zealand fruit. Some of 

us still like Marmalade on our toast for breakfast. The main competition comes from imported Grapefruit. These have 

set a high standard for appearance which in some seasons we struggle to compare with.  



Out in the Field  Wayne Hall 
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OUT IN THE FIELD 

 

New Varieties 

On the 12th of June I travelled to Mildura in Victoria, Australia to look at the new selection of early navel M7 as well as 

some new selections of low seeded mandarins that have been bred by CSIRO at the Merbein research station near 

Mildura. 

L ǘǊŀǾŜƭƭŜŘ ǿƛǘƘ aƛŎƘŀŜƭ .ǊŜƛǘƳŜȅŜǊ ŦǊƻƳ aD aŀǊƪŜǘƛƴƎΦ aƛŎƘŀŜƭΩǎ ǊƻƭŜ ǿƛǘƘ aD ŦƻŎǳǎŜǎ ƻƴ Lt ŀƴŘ ǘƘŜ ƛƴǘǊƻŘǳŎǘƛƻƴ 

and management of new varieties on a range of crops including citrus. We met with Greg and Sally Chislett who dis-

ŎƻǾŜǊŜŘ ǘƘŜ aт ΨǎǇƻǊǘΩ ŀǊƻǳƴŘ с ȅŜŀǊǎ ŀƎƻ ƻƴ ǘƘŜƛǊ ŎƻƳƳŜǊŎƛŀƭ ƻǊŎƘŀǊŘ ŀǘ YŜƴƭŜȅ ǿƘƛŎƘ ƛǎ ƻƴ ǘƘŜ ōŀƴƪǎ ƻŦ ǘƘŜ aǳǊǊŀȅ 

River, about 2 hours drive from Mildura. M7 was discovered by Greg when while working in his Navelina trees he ob-

served a branch with different looking fruit on it. The fruit had significantly more colour development than the remain-

der of the fruit on the tree and had a true round shape compared to the Navelina. 

Greg monitored the fruit from this tree over the next few seasons and determined it had several outstanding features. 

  

It matures 2-3 weeks earlier than a standard Navelina 

It had superior colour to Navelina 

It had significantly higher brix levels (based on 6 years testing) than Navelina 

It was less prone tro alternate bearing than Navelina 

 

 

 

 

 

 

 

 

 

Michael and Greg Chislet standing next to the original M7 tree. 
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M7 is being seen as possible replacement for Navelina. Worldwide there is a huge interest in this exciting new variety 

and Greg and Sally have a steady stream of local and overseas visitors to their property, to see the new navel selec-

tion. When Michael and I visited we were given some fruit to taste which was ready to harvest at the beginning of 

aŀȅΦ ²Ŝ ǘŜǎǘŜŘ ǘƘŜ ŦǊǳƛǘ ǳǎƛƴƎ DǊŜƎΩǎ ǊŜŦǊŀŎǘƻƳŜǘŜǊ ŀƴŘ ƛǘ ƘŀŘ ŀ ōǊƛȄ ƻŦ мпΦу ŀƴŘ ǘŀǎǘŜŘ ŀƳŀȊƛƴƎΦ ¢ƘŜ ŦǊǳƛǘ ƘƻƭŘǎ ǿŜƭƭ 

on the tree for at least 6 weeks without any deterioration in external or internal quality. 

 

 

 

 

 

 

           M7 on 13th June (6 weeks after maturity)                               Navelina on left, M7 on right 

 

M7 will be available to New Zealand growers from 2013 onwards. At present the variety is in quarantine for evaluation 

ŦƻǊ ŘƛǎŜŀǎŜǎ ŀƴŘ ǾƛǊǳǎŜǎΦ hƴŎŜ ǘƘŜ ΨŎƭŜŀƴΩ ƳŀǘŜǊƛŀƭ ƛǎ ǊŜƭŜŀǎŜŘ ōǳŘǿƻƻŘ ǿƛƭƭ ōŜ ǇǊƻŘǳŎŜŘ ŦƻǊ ǘǊŜŜ ǇǊƻŘǳŎǘƛƻƴ ŀǘ 

Waimea Nursery in Nelson. Interested growers will be able to place orders for trees as tree numbers are generated by 

the nursery. M7 will be marketed in NZ exclusively by First Fresh and MG Marketing. 

 

Spray Applications for Whitefly Control 

We are seeing higher levels of sooty mould development at some early navel sites this winter. Growers need to ensure 

their insecticide sprays are able to reach all pest populations in the tree canopy. This will not be possible if you have 

not pruned your trees properly. Based on trial work that was completed on navels in Gisborne in 2009 there are two 

ŜŦŦŜŎǘƛǾŜ ΨǎǇǊŀȅ ǿƛƴŘƻǿǎΩ ƎǊƻǿŜǊǎ ƴŜŜŘ ǘƻ ŦƻŎǳǎ ƻƴ ǿƘŜƴ ǎǇǊŀȅƛƴƎ ŦƻǊ ǿƘƛǘŜŦƭȅΦ ¢ƘŜ мst spray needs to be applied 

when there is an abundance of adult whitefly present on the trees. This will be monitoring related but is likely to be 

around the middle of November. Approximately six weeks later (but this will be largely dependent on temperature) 

there will be a peak in the population of young crawlers. This is the time to apply your 2nd spray. 

 

There are a number of suitable contact and systemic sprays for whitefly but none of them will be highly effective if 

you do not have a sufficiently open tree canopy.  



CLASSIFIEDS 
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D A V E    B U R G E S S    C O N T R A C T I N G  
 

 

BOBCATS ñ DIGGERS ñTRUCKS  

TRENCHING ñ AUGERING ñMETALLING & MORE  

 

FOR ALL YOUR ORCHARD WORK  

CONTACT:   DAVE BURGESS   (027)277 9661  

OR (06) 862 5656  

H A R V E S T  TRANSPORT LTD 
 

 Eastland Region - 7 days 

 Bin / Hourly rates apply 

 

For a free quote phone  Dave on 868 7200 or 027 4572 437 

 

Cartage of: 

Citrus, Apples, Kiwifruit, Grapes, Tamarillos & Avocados 

General cartage including: 

Fertiliser, Water & Metalling Driveways 

~ I B Mackintosh Contractors ~  

 

 12 Tonne Excavator     General Farm Work 
 D3G Bulldozer with P.A.T Blade    Post Driving 
             Metaling Driveways     Fruit Cartage 
 Bulk Truck & Trailer Units    General Cartage   
 Metal Cartage 

 

 
 
 

TOP GRADE CITRUS TREES  
AVAILABLE NOW!!!  

 

HUGE RANGE OF VARIETIES 

 

Please contact Southern Star Produce.   

 

 

Ph 06 867 9995 Fax: 06 863 1584  Mob 021 228 4217      

Email sales@southernstarproduce..co.nz 

Parklands Compost. 
  

Makers of Real Compost 
  

Compost for sale!! 
Suitable for citrus and kiwifruit to im-
prove soil and tree health for greater 
returns. 

 
Enquiries to Chris Parker 027 204 0433. 

  


